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Important information

This information has been prepared by MLC Limited (ABN 90 000 000 402) 105‐153 Miller Street, 
North Sydney  NSW  2060, a member of the National Australia Group of companies.  This 
information was produced as an information service and without assuming a duty of care.  This 
information is for adviser use only.  It contains general information only.  It does not constitute 
financial advice and should not be relied upon as a substitute for financial or professional advice.

In preparing this information, MLC Limited did not take into account the investment objectives, 
financial situation or particular needs of any particular person.  Before making an investment 
decision, a person needs to consider (with or without the advice or assistance of an adviser) 
whether this information is appropriate to their needs, objectives and circumstances.

The information in this presentation is based on our interpretation of relevant laws as at 26 March 
2010 and is subject to change.  No responsibility is taken for persons acting on the information 
provided.  Persons doing so, do so at their own risk.



It’s been a rollercoaster ride!



Restoring trust is critical…

…at a time when trust in the industry is low



Our Industry
Rapid consolidation

?



Our Environment
After the storm…

Inquiries are running hot as part of the 
clean up…

• PJC
• Cooper
• Henry



Trust and transparency – it’s all about the customer

Superannuation
Member Charter:

A New Commitment to
Superannuation 

Members

Remuneration Policy



What does it all mean?

The ‘industrial revolution’ ends… The consumer revolution begins!

Trust, future proofing and transparency become the keys to success –
and all of a sudden this becomes conventional wisdom!



"In the struggle for survival, the
fittest win out at the expense
of their rivals because they
succeed in adapting
themselves best to their
environment." 

Charles Darwin was right!


